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Category Purchase Behaviors Among Pros

Rough Plumbing and HVAC Products
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Water Conditioning or Softening Systems

Radiant Floor Heating

Attic Ventilation

Sump Pump

Humidifier/Dehumidifier
Thermostat

Water Faucet Filtration Product

Garbage Disposals

Central Ventilation System

Air Conditioner

Water Heaters

Furnace/Heat Pump

Bathroom Ventilation

Toilet/Faucet Repair Items

Plumbing Fittings, Pipe, Pipe Insulation
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Electrical and Lighting Products

Product Purchase Incidence vs Annual Spend

$500

$0
5% 10% 15% 20% 25%

Incidence (% of All Pros Purchases in 2022)

Portable Electrical Generators

Garage Door Openers
Doorbells or Chimes

Exhaust Fans

Conduit Fittings

Wall Plates

Electrical Tools or Testers

Electrical Boxes and Recepticals or Outlets

Lighting Controls

Interior Lighting Fixtures/Ceiling Fans

Electrical WiringExterior Lighting Fixtures

Circuit Breakers/Main Breakers

Home Security System
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Category Purchase Behaviors
Among Homeowners
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Plumbing

Purchase Channel

In Store 64%

Online 17%

Both Online 
and In Store

10%

Through Pro 29%
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Electrical and Lighting

Purchase Channel

In Store 54%

Online 46%

Both Online 
and In Store

26%

Through Pro 26%

HIRI members will have access to 2023 data for category purchase 
behaviors among homeowners in the 2024 PPTS Report

Who’s Doing the Work?
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Kitchen
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Whole Home Mechanics
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Between the end of 2022 and the end of 2023, the level of DIY activity in 
bathroom related projects has maintained a steady rate YoY. In contrast, there 

was a sharp rise in the number of DIY kitchen projects.

In a typical quarter, between 1 and 2 in 10 homeowners are completing projects 
that often involve the purchase of plumbing and electrical products and services. 

Of those, here is a look at how project incidence has changed year over year:

What Work is Being Done?

Installed, Repaired, or 
Replaced Plumbing or 

Plumbing Fixtures

Installed, Repaired, or 
Replaced Electrical, 
Outlets/Switches, 
or Fixtures

In the

KITCHEN
(2 in 10)

In the

MASTER BATHROOM
(2 in 10)
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GUEST/SECONDARY
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(1 in 10)

In the

WHOLE HOME
MECHANICS

(1 in 10)
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